Literature highlight the role of management accountants as business partners in managerial decision making process besides the traditional role as information providers. This study investigates the role of management accountants in Indonesia by adopting the DeLone and McLean Information System Success Model (2003). Data were collected by conducting surveys to acquire the perception of managers on the role of management accountants. Using structural equation modeling, the results show that both management accounting information quality and management accounting service quality have significant relationship with user satisfaction. Furthermore, the satisfaction of managers is positively related to net benefits received by managers. Therefore, management accountants in Indonesia may have fulfilled the role as business partners. vol. VIII no. 02 (2015) accountant expands his role as a service provider. Sathe (1982) (2003) has also been adapted by Fleischman et al. (2010) to investigate the implementation of an accounting information system, arguing that the end product of accounting information system is service.
INTRODUCTION
There are two roles of management accountant in organization as suggested by literature. First is the role of accountant as an information provider.
The accountant does its traditional role as merely a provider of information to the users. Sathe (1982) called the role as independence role where accountant has authority and independent work in an organization. The independent role is also associated with beancounter stereotype. This label has meanings that accountant is honest and trustworthy person, but narrow minded and lack of vision (Friedman & Lyne, 2001 ). However, when environmental changes, globalization, and fierce competition increase the complexity of business operation,.management accountants are encouraged to play in more strategic role and to involve more in decision making process than act solely in keeping records. Management accountant can act an internal consultant (Corrigan, 1997; Granlund & Lukka, 1998) to assist managers in decision making process. Thus, management accountant expands his role as a service provider. Sathe (1982) Sathe, 1982) is an accountant who can manage the dual roles. The collaboration between management accountants and other functions in business organization makes management accountant become a business partner, as an equal partner for manager in managerial decision making (Siegel & Sorensen, 1999) .
In the same way as Sathe (1982) , Mouritsen (1996) defines the independence level of management accountant as maintenance the financial data, or book-keepers, who are detached from organizational activities. In contrast, the involvement level of accountant is described as being intermediaries among departments in business. Management accountants focus on the alignment of products and customers with the firm operation. In doing so, they have to interact with organization members and other people outside the organization. Coad (1999) argues that to achieve the business partner status management accountants should have learning goals orientation instead of performance goal orientation. Performance goal orientation refers to achieving success with less effort. Here, Success or failure is associated with ability of individuals, which is given. They do not like negative comment or changing environment. On the other hand, learning goal orientation is about increasing competence. Individuals with high learning goal orientation believe that capability can be expanded. They attach success or failure to level of effort. There is a chance for learning in a changing environment.
Discussions on emerging role of management accountant encourage management accounting research. Study in Finland shows that the management accountants (controller) began to act as actors in decision-making, driven by more internationally-oriented Finnish firms (Granlund & Lukka, 1998) . In Italy, management accountants are not being too involved in managerial decisionmaking process; nevertheless, they gave positive impact to firm performance (Zoni & Merchant, 2007) . In Japan, management accountants have influenced the behavior of other organization members to act in accordance with the objectives of the company. The practice of management accounting is always integrated with the strategy of the company to enrich the innovation climate (Hiromoto, 1991) . For example, management accountants are involved in pre-production and production activities, which enable the company to enjoy profit margin while remaining competitive.
On the other hand, management accountants in the UK began to expand their role; nevertheless, their survey reveal that only twenty percent of total respondents perceived that management accountants had played business partner role (Yazdifar & Tsamenyi, 2005) . Further research in the UK (Graham et al., 2012) finds that although the controller already had a broader insight to the business, they had not been able to add value to the company. Tensions created by the controller involvement with other organizations member made the role of a business partner had not been satisfactorily realized.
Furthermore, Australian management accountants spent, on average, only 38.4 percent of their time to support the decision-making process (Beaman & Richardson, 2007) . Most of their time was spent on such routine work as recording and reporting.
In the Netherlands, the traditional role of the accountant as scorekeeper is still dominant (De Loo et al., 2011) . Walker et al. (2012) argued that management accounting service quality was an important indicator for business partner role.
Therefore, management accountants should treat the other units in the organization as their customers. However, the results of a survey of managers conducted (Walker et al. 2012) in the United States show that the management accounting service quality had not been realized as expected. Recent study in German (Wolf et al., 2015) demonstrates that controllers are able to provide relevant information for decision making. In addition, controllers also contribute to the efficiency in resource allocation, cost awareness among organization members, internal process improvement and better decision. Such (2003) has also been adapted by Fleischman et al. (2010) to investigate the implementation of an accounting information system, arguing that the end product of accounting information system is service.
There is an opportunity for subsequent research In specific, the study investigates whether
Indonesian management accountants perform the consultative role as business partners.
Research Framework
Accounting is an information system long before the computer-based information systems are found (Hurt, 2008) . Some previous accounting research has adopted information systems research model; for example, Shields (1995) and McGowan and Klammer (1997) McLean, 1992 and 2003; Doll et al., 1994; EtezadiAmoli & Farhoomand, 1996) .
Information systems research leads to the conclusion that the information system provider essentially has two important roles, the information 
Hypothesis Information Quality
Firstly, we argue that Information Quality is analogous to independent level of management accountant as an information provider (Sathe, 1982; Mouritsen, 1996) . Pierce and O'Dea (2003b) mention four important dimensions of quality 
Service Quality
Secondly, Service Quality is similar to involvement level or as a service provider (Sathe, 1982; Mouritsen, 1996) . (2003) the resistance of managers (Pearson et al., 1982) .
Furthermore, Walker et al. (2012) suggested that management accountant serves other units as its customer, or act as an internal service provider to other units in the organization. Hence, quality of service is considered as an important bridge on the way to business partner status. To give support in decision making, management accountant needs to have business knowledge (Sathe, 1982; Merserau, 2006; Walker & Johnson, 2006) , and the ability to communicate and establish good relationships with other organization members (Sathe, 1982; Hiromoto, 1991; Harris, 1994; Scapens & Jazayeri, 2003; Hall, 2010 Sathe (1982) , as seen in Appendix 1.
Accordingly, the second hypothesis is H2: Management accounting service quality is positively related to satisfaction of managers.
User Satisfaction
User satisfaction is considered as the perspective or attitude to an object (DeLone & McLean 1992) . Satisfied managers will be motivated to use information more frequently (Livari, 2005) .
The success of the interaction between user and management accountants are measured by the satisfaction of managers on management accountant performance (Walker et al., 2012) . 
RESULTS AND DISCUSSION
In examining measurement model as first step of CFA, we are using confirmatory factor analysis (CFA) to examine relationship between latent constructs and measured variables (indicator). shows relationship between latent variables, is shown in Figure 5 . Fit indices in Table 2 (Mouritsen, 1996) . Accounting talk should be emphasized in everyday accounting practice because managers tend to use verbal language more than written language (Ahrens, 1997; Hall, 2010; Sathe, 1982) . Accounting talk is the use of verbal language in communicating (Siegel and Sorensen, 1999) .
This research confirms that the involvement of management accountants with the users made their presence more acceptable by managers (Pearson et al, 1982; Byrne and Pierce, 2007) . Pierce and O'Dea (2003) (Mouritsen, 1996) .
In addition, our research support argument of Lambert and Pezet (2010) Overall, the research concludes that both roles of management accountants in Indonesia are able to contribute value to organization from either by their independence role or their involvement role as business partners.
MANAGERIAL IMPLICATIONS
The managerial implications of this research are as follows. Firstly, business leaders may provide a learning environment in business organizations.
The expectation of managers may stimulate the behavior of management accountants to be more business-oriented (Wolf et al., 2015) and to be more toward learning goal orientation (Coad, 1999 
